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*1: World’s No.1 OTC topical analgesics patch brand 
The acknowledgement as the world’s No.1 is based on the results of the global market 
research on sales which was conducted in March – April  this year (2017). 
 
*2: Euromonitor International 
Euromonitor International Ltd. is a Brit ish company headquartered in London and it is a 
leading company in international market research with its exclusive researchers in 
over 80 countries in the world. 
 

【Research Method】 

Based on the global market research on OTC topical analgesics that Euromonitor 
International conducts, the company has conducted a research specifically focused on 
the patch brands.  In the countries for more than 70% share of the global topical 
worldwide market in 2016, -- the research company conducted trade interviews of 
manufacturers and wholesalers, visited retail outlets for store check, and compiled the 
sales figures of patch products by country and brand and calculated the sales shares.  
 

 

【For further information, please contact:】 

Public Relations Dept., Hisamitsu Pharmaceutical Co. 
2-4-1 Marunouchi, Chiyoda-ku, Tokyo 100-6330 

TEL: 81 3 5293 1732 
 

 

 

 


